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When it comes to boosting your site’s traffic, there is no shortage of online marketers and
brands preaching the same message.

“If you just put your best content out there, Google will notice you and rank your website and
send loads of traffic your way! Everything will fall into place!”

 
Investing in great content is very important, but if your traffic-driving strategy ends there,
you’re going nowhere, fast. If great content was enough to reach the top, there’d be
countless people walking on the ceiling. 
 
There’d be little need for Google AdWords (who certainly wouldn’t be getting away with
ridiculous charges per click!).
 
Again, great content IS relevant. It DOES matter. And it is a part of a larger acquisition
strategy. It isn’t the only thing that matters. What type of content matters? 
 
You need content that wows your audience, sure. That content also needs to fit within and
even outlast Google’s algorithm. You want content that puts you on the front page and gets
you the traffic you need to make life changing cash!
 
So how do you do that?
 
The answer? SEO. Search Engine Optimization. AND SEM. Search Engine Marketing
 
SEO is key to ranking in Search Engine Results Pages (SERPs). SEO is what’s going to mega
boost your traffic. SEO is what will transform your content to a money-maker. 
 
SEO is where it’s at.
 
This guide is going to give you the ultimate SEO solution, and in it, we are going to share with
you 8 unbreakable tips that will explode your site’s traffic and generate real money for you.
 
Have you “tried it all?” Are you looking for more? Keep reading. Our 8 tips to get your
business qualified leads and paying customers are on deck right now.
 
But first, you need to do a little pre-game warmup.

"

"

Spoiler alert:
fake news.



Your website needs to be ready for crazy amounts of traffic before the traffic shows up. Your
site can’t be successful if it’s full of technical glitches or pages load slowly. Nobody has time
for that, and any traffic you get will turn and walk away from a poorly functioning site. 
 
So before you get the ball rolling on generating serious traffic, make sure you do these three
things:

Prep Your Website.

 Perform a site audit
and fix any

technical errors.

Create a backlog of
interesting content

to keep your
traffic engaged.

Ensure that your
page loads
super fast.



Make sure your site is running smoothly, with no glitches or technical errors.
This has to happen first, before anything else. 
 
If your site has tech issues, it will never, ever rank in the search engines.
Ever. And yes, we mean even if your content is great. 
 
Tech issues are a huge turn-off to site visitors & BOTs. As soon users/bots
encounter glitches,  they’re not going to waste time on your site or anything
you’re offering. Say goodbye to your nicely crafted sales funnel. They leave,
and take their business elsewhere, sometimes, never to return again.

 

Tech issues set you up to fail. You’ve got to fix
them first.
 
Some common tech errors (and their solutions):

Perform A Site Audit and Fix
Any Technical Errors

Let’s break these three ideas down a little further.



This is your ground zero, your home, your base. There can only be one. You don’t need
twelve different versions of your homepage, all with their own URL. If this is the situation
you find yourself in, fix it. Check the variations of your home URL to see if there are
additional pages out there. 
 
Suggested variations to look out for:

Your homepage has multiple
versions of itself.

www.yourdomain.com
http://yourdomain.com
http://www.yourdomain.com
http://yourdomain.com/home
http://yourdomain.com/index
http://yourdomain.com/default.aspx

If you find any extra homepages, you need to set up a 301 redirect to automatically direct
all duplicates to your actual, correct homepage. If you’ve got a custom site, you’ll need to
get into the code to do this, but if you’re using a CMS, you can fix this with a plugin.



Readers aren’t the only ones who hate terrible error pages. Search engines do, too. That
means you need to get creative in order to please both your readers and the search
engines.

Your 404 error page could use
some work.

Create a custom 404 error page, on-brand for your business. Don’t make it boring, and if
you can make it cute, unique, or even a little funny, it doesn’t hurt.



Don’t know what your current 404 error page looks like? That’s easy to figure out. Just visit
any non-existent page on your domain (try nozakconsulting.com/this-page-does-not-exist/).
If you discover a lame 404 error page, get to work sprucing that up!
 
Use a packet analyzer/packet sniffer to find any existing 404 error pages and set up a
redirect to take your visitors to the proper place. Then design a custom 404 error page. Aim
for something that looks great, is in line with your brand, and a far cry from generic.

Better?

Oh yeah.



Every. Single. Image on your website needs an appropriate file name, title,
alt tag and must be sized appropriately (usually <100kb). Any image missing
alt text has the potential to tank your search engine ratings (because of
users with visual impairments). 
 
Checking your images individually can be done, but in order to save a
boatload of time, we recommend using an image alt text checker tool or a
W3C validation tool. 
 
These tools will let you know which images on your website are missing alt
text. Then, you can go in and update each image with descriptive and
relevant alt text.

Your images could use some alt
tags.

ALT TAG

  ME



Your title tag may be the single most important thing on a page, but your meta descriptions
are major players too when it comes to generating organic traffic. This is because they are
the only things visible to potential site visitors in the search engines! The title tag and meta
descriptions have to be stellar.
 
It’s essential the title and the meta description aren’t too long. Google allows a title tag to be
70 characters long and a meta description a max of 150 characters. If you’ve got posts with
titles or tags longer than this, you need to go in and fix them, stat. 
 
Tip for Wordpress users –the Yoast SEO plugin is incredible at finding and fixing lengthy meta
tags.

oooo long

Your
meta tags
are toooooo

Your meta tags need help.

_ 
_ 

_ 
_ 

_ 
_ 

_ 
_ 

_



Every second your page load time increases, your conversion rate decreases.
To make the most of your free traffic, make sure your page loads in under
one second. Anything over one and a half seconds will result in loss of
traffic.
 
Slow page loading times also decrease rankings. This is because a slow page
load messes with user experience, and Google hates that.
 
Great news, though! This is easy to fix! Just go type your URL into the
PageSpeed Tool by Google and hit “analyze.” This will show you how quickly
your page loads and will make suggestions on decreasing load time, if
applicable. 

If the PageSpeed Tool offers suggestions, implement them! Repeat the
analysis until you get a perfect score.

Ensure That Your Page Loads
Super Fast

1



While driving traffic to your site, it’s equally important to KEEP THEM
THERE. This means you want to give your audience access to something
that makes them want to stay – longer than seconds. Think about how fast
a few seconds go by? We really need to keep them for minutes!
 
We aren’t talking about some ho-hum generic content. This needs to be
good stuff. It’s gotta be top-notch to be a homerun.

Create a Backlog of
Interesting Content to Keep
Your Traffic Engaged



 Know your audience. Create
content specifically for them!

So, what’s the golden ticket? The magic formula?

Make sure to use visual content
(images, infographics, videos,
etc.).

Remember that attention spans
are short. Your content needs to
be scannable. Short paragraphs,
bullets, lists, subheadings are all
game changers.

Lists, how-tos, case studies, and
infographics perform best, so
include them often.

Develop killer headlines. You
want to grab their interest.

Everyone loves a good story, so
remember to use storytelling to
engage your readers.

Once all of that valuable prep work is out of the way, you can move forward with these:

Ready?

Let's go.



to Give Your Site’s Traffic
a Mega Boost

8
Invincible Tips



How much traffic do you already have? How much of a fan of yours is Google already? Before
you begin boosting your free traffic, you should know these things.
 
This information is fortunately easy to find out! You simply head over to Google, where you’ll
type site:yourdomain.com into the search bar, then hit enter. Google will pull up all indexed
pages that show up in the search results and are eligible to receive traffic. This number will
be displayed at the top of the page.

Know Where You Stand
With Google1



This quick search allows you to see how many pages on your site are
eligible for Google traffic. If the number surprises you (as in, you assumed
you had more pages being indexed than are shown), this should be a red
flag.
 
You shouldn’t get zero results. But if you do, it’s because you’ve typed the
query incorrectly, you’ve restricted Google from crawling your page, or
somehow your site has been banned from the index.
 
If you typed the query incorrectly, just retype it and move on. But if it’s one
of the other reasons...there’s work to be done. 
 
You can check your robots.txt file to make sure you aren’t restricting
Google’s access to your site. For Wordpress users, you need to go to
“Settings,” then “Reading,” and\ make sure the box that says “Discourage
search engines from indexing this site”\ is NOT checked.
 
If it’s the third\ scenario, and you’ve somehow irritated Google and been
banned from the index, check your Google Webmaster Tools for penalty
notifications (located in the Manual Actions report). 
 
If Google penalized you, fix whatever is wrong and then send a
reconsideration request to get your pages back to being indexed. This will
also get traffic back to your site!
 
If you can see some of your pages but not all of them, the problem might
be something else. Dig around and see what you can find out. Are specific
directories not showing up? 
 
Do you have duplicate content? Look for bugs and errors within the parts
of your website that aren’t showing up. If you find anything that needs
fixing, fix it!
 
If you see thousands of pages you’ve never heard of being indexed in
Google, that’s a different kind of red flag. Some plugins create spam-like
pages on your website and hackers often create 1100s of spammy URLs
which can hurt your rankings when indexed. You need to get rid of these. 
 
From the beginning you need to know where you stand with Google. This
can definitely assist in developing the best strategy to generate the most
traffic.



Do you know anyone in your industry who is killing it in the traffic game? This is actually
really great news. You can spy on this competition and steal that traffic for
yourself.
 
Sound cutthroat? Here’s the deal – competitive auditing is commonplace when it comes to
SEO. Even big brands with national and multinational markets are doing it. Competitive
auditing allows you to find out what keywords your competitors are using in their content to
drive those crazy amounts of traffic! 
 
You should definitely be aware of the top keywords your competitors are ranking for right
now! If you aren’t, the truth is, you’re not alone. Most businesses and marketers don’t
have a clue what keywords the competition is targeting. But they should.
 
Spying on your competitors and finding out what exact keywords are sending them so much
business is great business sense! 
 
Once you know these keywords, you can create better content than your competitors. You’ll
have the right keywords to generate the traffic, and the superior content to keep the traffic
hanging around your site!

Be a Copycat –
But Better2



That’s the key to stealing traffic and keeping it for yourself – have better content than your
competition. When your awesome content is ready to go, blast it all over social media.
Anyone who was willing to share the competition’s similar content should be even more ready
to read and share your (better) version.
 

Do this, and watch the inbound links pour in and the traffic come in droves. And then, watch
yourself outrank the competition and be pushed to the lead of the organic listings.



Inbound links are major assists, but where they come from matters. Inbound links from
friends’ and family’s blogs are important resources, but they aren’t going to deliver as
much traffic as inbound links from bigger sites. 
 
Think Forbes, Mashable, TechCrunch, etc. These industry big dogs have hundreds of
thousands to millions of readers. Every single article these guys share gets shared
thousands of times!
 
It stands to reason that getting a link from one of these major players in the industry is
trickier than going after smaller names in the game. 
 
But even just one link from one of the big names can do huge things for your site, not to
mention boost your credibility! A single link share from a large site can put your content in
front of new audiences and generate huge amounts of traffic, giving you more leads– and
more sales. Referral traffic must be a cog in your acquisition strategy. 
 
So. How do you get the big guys to notice you? 

 
You do this by reaching out. Throw your name out there with an idea for a guest post. 
 
And while doing so, remember you’re dealing with editors who get hundreds (or thousands)
of emails every day. You’ve got to have a plan if you want your email to make it to their
inbox and not their spam folder.

Reach Out3



Additionally, if you know the email formatting for a particular publication AND the editor’s
name, you can likely wing it! If the company’s general formatting is
firstname.lastname@company.com, all you’ve got to do is fill in the blanks and with a little
luck, you’re likely good to go!

You want a real person to actually read your idea.  Sending an email does you no good if it’s
sitting in a spam folder somewhere. This is what happens the majority of the time when it
comes to general submission forms and emails of that sort. 

Instead, you’ve got to do a little sleuthing. Don’t worry, because many larger sites make it
easy to find a way to contact their staff. Check Twitter.

If you can find names for a company’s editors, but no email addresses, check those names on
Twitter. Many editors include their email addresses in their Twitter profile.

We can help you develop this plan. Just follow these three steps:

 Step 1 - Know Who To Reach Out To



If you pitch an idea that’s already been copiously covered on their site or an idea that doesn’t
jive with their vibe, or you completely ignore their pitch guidelines, expect your email to be
immediately deleted. 

In other words, know what they’re looking for! Here’s how to do that:

Once you know who to reach out to, don’t stop there. Make yourself familiar with their social
media, and engage with them there. Share their content, retweet their articles, like and
comment on their posts. The more you engage with them, the more likely it is they’ll
recognize your name. 
 
And if they’re familiar with you, they’re more likely to read and respond to your email. 

But remember that nobody likes a phony, so be genuine in your interactions.

 Step 2 - Engage

 Step 3 - Know Your Audience

See if you can find pitch and contributor guidelines on their website. Most
websites have these readily available. Locate them, then follow them
perfectly. 
 
Read through the variety of articles on their website and formulate an idea
you’d like to cover. Then, before submitting that idea, scour old posts and
make sure no one else has covered your idea before. 
 
Research what NOT to do when pitching an idea. Be specific in your search,
even looking up how to/how NOT to pitch to the particular publication you’re
interested in.



When you’ve done all the prerequisite work, all that’s left to do is make the connection. It’s
time to send the pitch.
 
Send a brief email introducing yourself and your company. Include any valuable information
that lets them know why they should publish your post. 
 
They’ve got to know what’s in it for them; that’s your “in.” Make clear exactly what value you
add to their publication and their readers. That’s the way you get your content published. 
 
Be sure to include an outline of your post. This overview of what you’ll be writing is a huge
bonus to editors, because it gives a quick visual of how your content could fit within their
site.
 
Then, give it time. Don’t expect an immediate response. If you haven’t heard from the editor
in a week’s time, send a short follow up email checking in/asking what’s up.

Connect4



The right words in the right place make a difference in the amount of traffic your site
receives. Period.
 
With an awesome website, on-target keyword choices, and killer content, you’re well on your
way to top rankings. In fact, you may even BE at the top. If your title and meta description
are lacking, though, you’re not getting the clicks you need. In other words, if these things
aren’t in order, your ranking doesn’t matter at all.
 
Your title and meta description must grab your readers’ attention quickly and compel them
to click. This is how you get readers to your site.
 
To get this traffic, you’ve got to employ SEO copywriting tactics in order to improve your CTR
and move people from the SERPs to your actual website.

Increase Clicks From
Search Pages Using SEO
Copywriting5



The title is your page’s most essential element. It is the very first thing
anyone reads. The title determines whether someone keeps reading. It has
to hook them.  Got it? Ok, so how exactly do you write an attention
grabbing title?

Title.

Use the right terminology.
TTo really amp up your title, start with a number and use  some power
words. Think “5 Tips To Work From Home Without Going Crazy” instead of
“How To Work From Home.”

Be specific.
Answer the big questions in your title – Who, What, Why, How. 
Readers see this, know straight away what to expect, and are more driven
to click to your page.

Don’t forget keywords.
If you can work your primary keyword into your title, do it. Towards the
beginning of your title is even better. This ensures your readers know the
main topic of your post (and it also helps you rank better).

Avoid passive voice.
Active voice is a better fit when it comes to titles. “5 Ways to Start Running
a Successful Business” doesn’t sound near as assertive as “5 Ways to Run A
Successful Business.”
 
When it comes to titles, you can always use a headline generator if you’re
stuck or need assistance. BuzzSumo’s headline generator, for example,
helps you come up with effective headlines to drive clicks.



Your meta description is also super important. Readers see your title, and some decide
immediately to click. Others need a little more information. This is where your meta
description comes in. This needs to be good, it’s what gets readers off the fence and
drives clicks!
 
Winning meta descriptions feature:

Meta Description.

●   150 words or less

●   The primary keyword

●   Power words (trigger an emotional response)

●   Action words (“grab” “click”)

●   Clear CTA (Call To Action) (“Click here to read more”)

●   Reader benefit (What value are you building them?)

Outside of your title and meta description, which are THE most important, there are several
creative ways to drive traffic.



A well-performing post turned into a slideshow can generate some significant (and free)
extra traffic. You can use the site SlideShare to showcase powerful, professional looking
presentations.
 
SlideShare’s potential for sending traffic your way is nothing to be sneezed at. The high 
ranking site is heavily trafficked, and all it takes to exponentially increase your visitors 
and clicks is repurposing your already written, well-performing posts into slides. Then 
you sit and watch the traffic show up. 
 
Some tips for using SlideShare:

SlideShare:

Shorten existing blog posts to snippets/blurbs.

Give a good amount of information, while also leaving your
audience wanting more.

Keep the end goal in mind: more traffic.

Creating a presentation on SlideShare can be done in six quick steps. No joke, expect to 
finish this process in around 30 minutes! 
 
Step 1: Select the blog post you’d like to turn into a presentation. Turn it into an outline, 
making sure to include all existing subheadings and bullets or lists. This outline should 
include: 

A title

Headings

Necessary information available in the post

Power words and enthusiastic sentences

Be sure your headings and subheadings contain the most essential points of your content.
You need to be both memorable and persuasive.



Step 2: Begin creating a slide presentation in Slides or Powerpoint, using your outline. 
You can copy and paste content directly from your original post. 
 
Step 3: Take your slides to the next level by adding images.
 
Step 4: This is the most important step– optimize your slides. This step is critical to 
maximizing SlideShare traffic. 
 
You need to choose a long-tail keyword and add it to your final PDF file, most of the 
slides, the title, description, and tags. Because SlideShare transcribes all the text from 
slides automatically, if you want to rank for this keyword, it’s got to be in the slides! 
 
Step 5: Include a CTA. On your last slide, include a clickable call to action that leads 
readers directly to your website or landing page. 
 
Step 6: Upload your presentation to your SlideShare account. Set the privacy option to 
“public” and hit publish. Congratulations, you’re finished!



You’ve already got an awesome slide presentation ready to go.
Why not boost  your traffic even more by turning it into a YouTube
video? 
 
To do this, you’ll run the presentation on your computer, recording
it using a screencast software like ActivePresenter7, Zoom or Jing.
As your presentation is recording, read the slides to add voiceover.
That’s it!
 
Put your video up on YouTube with a description complete with
your targeted long-tail keyword, a link back to your site, an
attention grabbing title and some tags.

YouTube.

Testimonials are more than letting everyone know what products you love. They can actually
generate some traffic for you! 

Companies are all about sharing testimonials! Of course they want everyone to know when
someone has something great to say about them! A testimonial link is a cinch to get. 

Reach out to your favorite service or product. Send them a testimonial to publish on their
site. People want to read testimonials from real people, and the company you’re offering a
testimonial for will likely want to include a link to your website, solidifying to their audience
that you are the real deal.

Testimonials.



In the hands of the right audience, giving away your products or service can generate high-
quality traffic. You need to look for influencers in or adjacent to your area of expertise,
because they’re likely to have thousands of followers made up of your ideal customers.
 
This tactic is an easy win, all around. The influencer gets to try an awesome product or
service, their audience learns about an awesome new product or service, and you get free
advertising, a legitimate review, and an increase in traffic.  
 
Be warned! You can not ask for a link or review in exchange for your product or service.
Suggesting it is okay, but straight up asking for it violates Google’s Webmaster Guidelines.
Ultimately, it’s up to the influencer whether they give you a review or not. 
 
As long as you’re careful with wording, reaching out to influencers is one of the easiest ways
to give your traffic a mega boost.

It isn’t uncommon for someone on the internet to mention a business without providing a
link. But the absence of a link may be losing you a significant amount of potential traffic! 
 
This is easy to identify and remedy. Perform a search for mentions of your company (you can
do this using a tool like BuzzSumo or Social Animal). If you find occasions where a mention
doesn’t include a link, simply reach out to the webmaster and (kindly) request they link the
mention to your site. 

Super simple! And anyone who’s already mentioning you in a post should be glad to link to
you.

Giveaways.

Find Places You’re Mentioned Without a Link.



Podcasts are all the rage these days. Pretty much any niche in any industry
has a podcast or ten available to listeners/consumers. With so many
options and a huge listener base, podcasts are an incredible opportunity to
get yourself in front of a fresh audience.
 
Podcast hosts often feature guests on their show. You want to be one of
these guests, because putting yourself in front of a new audience means
generating some new traffic. Find a podcast you think you’d be a good
guest on, and get ready to reach out! Once you’ve won them over and been
given a spot on their show, you’ve bought yourself loads of new traffic. For
free!
 
How do you choose which podcasts to reach out to? Look for podcasts
relevant to your industry. Listen to some episodes. Do the topics they
cover seem like a good fit? Do they feature guests? Get an idea of what
they’re about and develop a pitch that lines up with what you’ve observed
about their show. 

Be sure to portray yourself and your business as relevant to their show –
you’ve done your research, be ready to show them you are a guest they
want to host! Then reach out!

Be A Podcast Guest.

HARO.
Help A Reporter Out (HARO) is a resource for journalists looking for
sources. HARO connects these journalists to individuals who may be a
good fit as a source. 

Once you’ve set up a HARO account, expect to receive a few emails every
day from reporters looking for sources. Respond to their emails, including
your credentials and answers to any questions they asked. If you’ve got
what they need, they’ll include you in their article with a link back to your
website. Voila! 
 
This can be a great way to get featured on larger websites that are often
difficult to reach on your own.



Infographics perform amazingly well with audiences. They’re a shoe-in for generating traffic,
if you do them right. People love them.
 

Infographics need to be unique. Don’t think you can just recreate something someone else
has already done. You want to be compellingly original. 

If your business has an in-house designer, generating an infographic should be a cinch.
Otherwise, you can easily outsource this task to designers (look at 99designs, Upwork, and
other similar sites). 

Once your infographic is designed and featured on your website, it’s time to let the world
know about it. Submit your infographic to sharing sites (consider AmazingInfoGraphics.com,
DailyInfographic.com, Visual.ly, and many more). 

To strengthen your odds of your infographic generating traffic, you can and should reach out
to influencers who address the information you’ve included in your infographic. Find the top
influencers in this area and reach out to all of them. Let them know about your infographic,
and tell them how it could help their audience. 
 

Before contacting influencers, be sure your brand looks like the right fit for them. Over 70%
of influencers say personal alignment with a brand is the number one factor that influences
their decision to work with someone. 

You’ve also got to make them a decent offer. Unrealistically low offers are a big turn off. 

Another big turnoff? Excessively long guidelines. Keep it simple and don’t leave influencers
feeling like you expect too much from them. 

You need to clearly show influencers what you bring to the table, and how a partnership with
you can benefit them. In a friendly tone, get straight to the point, addressing them by name,
complimenting their achievements, letting them know why you’re reaching out, and leaving
the ball in their court to discuss a partnership further.
 

As a bonus to them, offer to write a guest post if they choose to feature your infographic. 
And remember: expect more “no” responses than “yes” responses. This means the
more people you reach out to, the more “yes” replies you’ll receive!

Infographics. Lots of
Infographics.6



No matter how many of these tactics you apply, it’s all worthless if you don’t pay attention to
the traffic you generate! You don’t just want to GET traffic, you want to CONVERT that traffic.
 
Wherever you send your traffic, make sure that location is set up like a landing page,
optimized to gather information. Your goal is to collect email addresses and convert readers
to subscribers. 
 
Once you do this, you’ve opened the door to build the relationship and continue to sell your
products/services both now and forevermore.
 
Consider top marketing influencer Neil Patel. His name is first to come to mind when it
comes to SEO education and online marketing. Patel posts quality content every day, and
every single thing he writes is essentially its own landing page. The powerful CTAs are full of
what readers want, and effectively drive those readers to become subscribers.  

Providing your readers with something of value to them is a way to convert your traffic. Go
look at some of HubSpot’s blog posts. There isn’t a single post on their blog that doesn’t
include a CTA offering a free template. To get it, all the reader has to do is enter that sought-
after email address!
 
It’s no small feat creating good content and driving traffic to said content. You’re wasting
time and hurting yourself if you aren’t doing something with all that traffic! 
 
At minimum, the end of every post should include a CTA encouraging readers to subscribe to
your email list. Keep it light and natural, you don’t want you readers to feel like they’re
reading a sales ad.

Pay Attention to the Traffic
You Get!7



Is your head spinning? Does it seem easier to just hire all of this out? There are SEO
companies who do exactly that for people just like you! 
 
But beware. If you choose the WRONG one, you’re going to be wasting time and money. 
 
Above all, avoid the following – no exceptions on this.

Avoid These Three
Things At All Costs 8 (No Other SEO Company
Would Admit This!)



If you’re working with an SEO company getting  links from PBNs, you’re in trouble. Agencies
using Private Blog Networks (PBNs) to generate backlinks are doing their clients no good.
These links are worthless!
 
This\ is because when Google finds out, Google gets mad. The PBNs will get you backlinks,
but the sites generating those links have no authority with Google. 

This is a huge problem! Google sees these links from questionable sources and  that’s it,
you’re possibly going to see a reduction in your SERP positioning and even run the risk of
having your website kicked from their index. 
 
Hundreds of backlinks are great, but you want to be certain they are NOT coming from
PBNs. If they are, you’re losing time, money, AND rankings.

1: SEO Companies Using PBNs

PBNs



Why do you hire an SEO company? To help you drive traffic and improve your ratings,
right? If they themselves aren’t ranked #1 when it comes to competitive keywords and
phrases, they have no business handling your business! 
 
Google “SEO Agency + [your city]” and see who ranks #1. That’s who you want. And if who
you’re considering isn’t in the top three, turn around and find someone else.

Ranking #1 is a great goal. But if you rank #1 for a keyword that no one cares about, your
traffic isn’t growing at all. 

You want to rank for competitive keywords – THIS is what drives the traffic you’re seeking.
An agency who can’t do that is wasting your time.

2: SEO Companies Who Don’t Rank

3: SEO Companies Who Value ANY Keyword



CLAIM YOUR FREE 
30-MINUTE MARKETING

STRATEGY SESSION

You want to be at the top of your game. These 8 invincible tips are the way to do
that. If you’re serious, really serious, about maximizing your advertising ROI and being
number one in your market, you’ve got to do these eight things. It doesn’t matter how
much money you’re spending if you’re leaving some of these tips out, because you’re
definitely getting less return than you should. 
 
The Nozak Consulting goal a $3 to $1 return on dollars spent on marketing related efforts
AND it must be your goal to get a 3:1 ROI on your marketing spending.
 
This guide is full of great information to get you started. If you want help or have
questions, that’s what we’re here for. Reach out today https://nozakconsulting.com/seo-
agency or email me directly at william@nozakconsulting.com. 
 
Additionally, we offer a free 30-minute marketing strategy session where we discuss your
business goals and challenges and help develop your strategy for success. 
 
This marketing strategy session is completely free, it isn’t a sales call, and it’s available
to anyone genuinely interested in and committed to setting up their business for long term
success. 

Are you ready to do this? Are you serious about it? Give us a call today (918) 957-9559.


